Restaurant Industry Trend-2011
Industry Description and Outlook


According to Hudson Riehle, senior vice president of the Research and Knowledge Group for the National Restaurant Association, the restaurant industry plays an important role in the USA economy, its “annual sales are larger than 90% of the world’s economies and if it were a country, it would rank as the 18th largest economy in the world”. 


Restaurant industry sales are expected to reach a record $604 billion and post positive growth after a three-year period of negative real sales grow. The Association’s 2011 Restaurant Industry Forecast projects an industry sales increase of 3.6 percent over 2010 sales, which equals 1.1 percent in real (inflation-adjusted) terms.


Continuing the trend from 2010, the quick service restaurant segment is expected to post slightly stronger sales growth than the full-service segment. Quick service restaurants are projected to post sales of $167.7 billion this year, a gain of 3.3% over 2010. Sales at full-service restaurants are projected to reach $194.6 billion in 2011, an increase of 3.1% in current dollars over 2010.


In terms of workforce the restaurant industry is also very important, almost one in 10 Americans work in restaurants, nearly half of all adults have worked in the restaurant industry at some point during their lives, and more than one out of four adults got their first job experience in a restaurant. 


Given a closer look, the data below shows the importance of the restaurant industry for Massachusetts:

· Restaurant jobs represent 9% of employment in Massachusetts;

· In 2011, Massachusetts’s restaurants are project to register $12.3 billion on sales;

· Every $1 spent in Massachusetts’s restaurants generates an additional $1.02 in sales for the state economy;

· Every extra $1 million spent in Massachusetts’s eating and drinking places generates an additional 24.1 jobs in the state.

Results of a survey conducted by the National Restaurant Association shows that 74% of adults agree that going out to a restaurant with family and/or friends gives them an opportunity to socialize, and is also a better way for them to make use of their leisure time rather than cooking and cleaning up
. Furthermore, the survey indicates changes in eating habits: customers are increasingly making choices based on environmental and social issues. Some of the conclusions of the study are listed below:

· 71% of adults said they are trying to eat healthier now at restaurants, than they did two years ago; 

· 69% of adults said they are more likely to visit a restaurant that offers locally produced food items;

· 57% of adults said they are more likely to visit a restaurant that offers food that was grown or raised in an organic or environmentally-friendly way; 

· 52% of adults said they are likely to make a restaurant choice based on how much a restaurant supports charitable activities and the local community”. 

Write something that will connect the restaurant with what was said above.

� � HYPERLINK "http://www.restaurant.org/pressroom/pressrelease/?ID=2039" �http://www.restaurant.org/pressroom/pressrelease/?ID=2039�


� � HYPERLINK "http://www.restaurant.org/pdfs/research/2011forecast_pfb.pdf" �http://www.restaurant.org/pdfs/research/2011forecast_pfb.pdf�


� Idem





